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Developing Properties of the Expected Release Source
company E-paper Date
Fujitsu Bendable and vivid Between April 2006 | Fujitsu (2005)
color display. and March 2007
Plastic Logic Printing on thin - Plastic Logic (2006)

flexible plastic,
production aimed at
high volume and
low cost.

Polymer Vision

Rollable display.

Polymer Vision (2006)

Hewlett Packard

Color display that is
light, thin and
flexible at a low
production cost.

Sfgate.com (2006)

Hitachi Ltd. 13.1-inch display, March 2008 Techworld.com (2006)
low resolution with
eight colors.
Siemens Thin color display, 2007 Vnunet.com (2006)
able to show
animations.
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Figure 2: Banner at www.gp.se
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Table 2: Newspapers Hosts for Questionnaires

Newspaper

Unique
Visitors per
Day
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No. of
Respondents
for This Paper

Total No. of
Respondents

Aftonbladet aftonbladet.se 1,200,000 3,757 2,626
Goteborgs- gp.se 41,500 135 20
Posten
Sundsvalls st.nu 14,500 447 260
Tidning
Data Analysis
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Figure 3: Distribution of Early Adopters, Active Media Consumers, and
Engaged Media Users

B 1

Table 3. Distribution by Genders

Early Active Media Engaged Media Others
Gender Adopters Consumers Users
Men 503 77,6 172 59,7 309 78,6 448 51,0
Women | 145 22,4 116 40,3 84 214 430 49,0
Total 648 100 288 100 393 100 878 100
1+Q

Content preferences



Journal of Media Business Studies 53

Table 4: Mean Ratings of Preferred Added Service Value

Added service value Early Active Engaged Others
Adopters Media Media
Consumers Users

Personalized news 5.58 5.27 5.84 5.21
Community information (time 5.63 5.35 5.74 5.18
tables, maps)
Personal information (calender, 3.92 3.59 4.56 3.15
phone book)
General information (manuals, 4.64 4.65 5.18 4.26
Encyclopedia)
Books and magazines 4.15 4.30 4.79 3.73
News archive 6.30 6.41 6.38 6.07
Transactions (e-commerce, 4.65 4.35 5.11 3.92
bookings)
Entertainment 5.07 4.79 5.30 4.77

<

&
/
<
2



54 Ihistrém Eriksson, Akesson, Svensson and Fredberg—Introducing E-newspapers

Table 5: Preferred Added Service Value

Added Service Early Active Media Engaged Media Others
Value Adopters Consumers Users

Personalized news 52.3% 46% 53.2% 48.1%
Community 14% 12% 12.3% 13.8%
information
Personal information 14% 2.2% 12.3% 1.7%
General information 3.1% 2.6% 4.3% 2.4%
Books and 5% 4.7% 5.1% 3.5%
magazines
News archive 15.2% 22.3% 14.3% 21.1%
Transactions 2.8% 3.3% 2.8% 1.3%
Entertainment 5% 6.9% 6.1% 8.2%
Total 100% 100% 100% 100%
# > 5 # -

$
Table 6: Reasons for Choosing Added Service Value

[REERS Early Active Media Engaged Media Others

Adopters Consumers Users
Benefit greater 4.89 5.16 5.24 4.63
than cost
Time saving 5.47 5.71 5.86 5.09
Provides valuable 5.95 6.09 6.19 5.70
information
Provides added 5.89 6.01 6.19 5.60
value
Interest in latest 4.37 3.29 4.76 2.66
services
Simplifies work 3.55 3.76 4.34 2.64
tasks
<
%
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Table 7: Time Frame

Time frame Early Active Media Engaged Media Others

Adopters Consumers Users
Today 71.4% 54.1% 78.6% 43.6%
Within 5 years 21% 27.2% 16.4% 30.1%
Within 10 years 4.4% 9% 4% 11.4%
Within 20 years 1.2% 2.5% 0.5% 3.9%
Never 2.0% 7.2% 0.5% 11.0%
Total 100% 100% 100% 100%

55Q
M
Table 8: Willingness to Exchange

Early Active Media Engaged Media Others

Adopters Consumers Users
Yes 88.3% 72.3% 93.2% 67.5%
No 11.7% 27.7% 6.8% 32.5%
Total 100% 100% 100% 100%

# > 5
# "
5+

Table 9: Means of Ratings Concerning Influencing Factors for Exchange

Factors Early Active Media Engaged Others
Adopters Consumers Media Users
Environmental reasons 4.48 4.35 4.69 4.10
Economical savings 5.23 4.86 5.48 4.50
Time savings 5.36 4.75 5.87 4.09
Anytime anywhere access 6.35 5.88 6.64 5.51
Added service value 5.81 4.78 6.36 4.44
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Table 10: Ranking of Influencing Factors for Exchange within Each Group

Ranking Early adopters Active media Engaged media Others
consumers users
1 Anytime Anytime Anytime Anytime
anywhere anywhere anywhere anywhere
access access access access
2 Added service Economical Added service Economical
value savings value savings
3 TimeSavings Added service TimeSavings Added service
value value
4 Economical Time savings Economical Environmental
savings savings reasons
5 Environmental Environmental Environmental Time savings
reasons reasons reasons
<
7
7
6
# > 5
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Table 11: Means of Rating of Importance of Factors for Choosing to Read
the e-Newspaper

Item Early Active Media Engaged Media Others
Adopters Consumers Users

Layout 5.57 5.20 5.61 5.01

Continous updates 6.37 6.45 6.55 6.00

Interactive functions 4.44 4.01 5.05 3.51

Ease of use 5.81 6.13 5.62 6.29

Dependable 6.41 6.52 6.40 6.37

technigue

Environmental 4.93 4.97 5.17 4.72

issues

Easy navigation 6.44 6.50 6.57 6.14
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Table 12: Acceptable Cost Level for Exchange

Cost level Early Active Media Engaged Media Others
Adopters Consumers Users
Cheaper than
the printed 70% 71.1% 63.6% 74.1%
newspaper
Same price as 14.4% 14.3% 13.8% 12.4%
the printed
newspaper
Can be more
expensive if 11.4% 8.5% 17.3% 8%
providing added
value
Price is 4.2% 6.1% 5.3% 5.5%
unessential
Total 100% 100% 100% 100%
B
4
2

4

51



58 Ihistrém Eriksson, Akesson, Svensson and Fredberg—Introducing E-newspapers

Table 13: E-Reader Device Finance Models

Finance model Early Adopters Active Media Engaged Media  Others

Consumers Users

Purchase by 12.5% 11.4% 11.3% 9.2%
instalments
Purchased by 27.5% 23.8% 32.4% 25.1%
the user
Free with a 60% 64.8% 56.3% 65.6%
newspaper
subscription

100% 100% 100% 100%

DISCUSSION AND CONCLUSION
- 2
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